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 Sustainability research highlights new challenges and opportunities for businesses. This paper
reviews the literature to understand the ability of sustainable green initiatives when practiced as
a corporate culture to individually create new opportunities for operations, management and
marketing. According to current research, business opportunities exclusively available to
different functions of a firm can drive its performance. The role of marketing in the achievement
of superior performance by virtue of sustainability practices is also explained by the existing
literature. Branding literature, however, fails to explain the influence of a brand on
sustainability-driven opportunities available to a firm for superior performance. The objective of
this study is to explore if a brand can strengthen the ability of sustainability-based green
initiatives of managers to drive opportunities available to a firm for superior performance. A
conceptual framework grounded in the triple bottom line theory is presented based on the
assumption that brand as a stimulating factor can accelerate the conversion of opportunities
available to a business into superior performance. Academic and managerial perspectives have
been used to draw upon the implications of the model. Both practitioners and academic
researchers will benefit from future research on this topic. 
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