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This article outlines the results of an inquiry into the nature of entrepreneurial commitment to
social responsibility as a business philosophy. Findings show that the respondents, as a group,
reported a strong orientation to this view. Several social responsibility topics emerge in a
position of special prominence to entrepreneurs, and their preferences for these topics do not
widely vary. Furthermore, the degree of attachment to social responsibility, as an operational
construct, correlates with several demographic and psychographic dimensions.
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